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Q1 Q2 Q3 Q4 YTD

Average Monthly Unduplicated Consumers Served Count #DIV/0!
Unduplicated Consumer Count

Q1 Q2 Q3 Q4 YTD
# Consumers Transitioned from a Nursing Facility or Institution 0
# Consumers Diverted from a Nursing Facility or Institution 0

Q1 Q2 Q3 Q4 YTD Description of events
Youth Services not resulting in CSR

INFORMATION AND REFERRAL (I&R): Q1 Q2 Q3 Q4 YTD
# consumers who received I&R services (total population)
# consumers who received I&R services survey

I&R SURVEY Q1 #  I&R consumers who got requested information

I&R SURVEY Q1 # I&R consumers who did not get requested information

I&R SURVEY Q1 Unknown

I&R SURVEY Q2
# I&R consumers who can name at least on resource they used as a referral 
from the I&R

CONSUMERS WITH COMPLETED GOALS Q1 Q2 Q3 Q4 YTD OTHER INFORMATION
Number of consumers with completed goals
Number of surveyed consumers with completed goals

SURVEY DATA 
Q1a

Number of consumers who indicate they recevied 2 or more skills, types of 
knowledge or resouces as a result of working with the CIL



SURVEY DATA 
Q1b TYPES of  skills knowledge or resouces they indicated were gained:

Number of consumers reporting that they received community 
skills/knowledge/ resources
Number of consumers reporting that they received  life skills,  skills/ 
knowledge/resource
Number of consumers reporting that they received  vocational 
skills/knowledge or resource
Number of consumers reporting that they received  communication/self-
advocacy skills/knowledge/resource
Number of consumers reporting that they received  healthcare  
skills/knowledge/resource
Number of consumers reporting that they received  Other [INSERT 
CATEGORY] skills/knowledge/resource
Number of consumers reporting that they received  Other [INSERT 
CATEGORY] skills/knowledge/resource
Number of consumers reporting that they received  Other [INSERT 
CATEGORY] skills/knowledge/resource

SURVEY DATA 
Q2

Number of consumers who can report one  or more ways in which they are 
more independent as a result of working with CIL. **List categories of ways 
consumers are more independent in ROW H.




